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About
§ Multiplatform resource about travel and lifestyle - stand-alone blog

darsik.com (MAU 36k, + 54% y-o-y, compared to 2018 to date), Instagram
darsik (28.6k).

§ Created in 2008 as a blog on livejournal.com, stand-alone - since
December 2015.

§ Quality audience - Moscow, women (70.7%), more than half of users on
Apple mobile devices, the vast majority - 25-45 years.

§ Successful projects with many global brands: Visa, Sofitel, Dorchester
Collection, Lufthansa, La Reserve Group, Katara Hospitality as well as
Russian companies (SimpleWine, Anywayanyday, Elis Fashion Group,
Roomer etc).

§ The blog is updated 2 times a week, Instagram - 3-5 times per week.

§ Only high-quality and unique content - no translated and compiled texts,
the description of each service and each product is organically embedded
in the content.

§ The audience reacts positively to partner materials.



Dariya Sirotina
When I moved to Italy in 2008 and 
decided to write down my impressions 
every day, I had no idea of the long and 
interesting road I had set foot on. 
"Traveling and being silent about this is 
unnatural," said one on my favorite 
writers Pyotr Vail in one of his books. 
For all these years this is my motto.

Since 2012 blogging has been my 
profession. The style of life, in which a 
huge place is given to travel, has 
turned into work, the best in the world.My name is Dariya Sirotina and I have 2 states:

or I'm travelling, or planning my next trip.



Audience

Source: Google Analytics, January-November 2019



Audience profile

Source: Google Analytics, January-November 2019



Audience activity

Source: Google Analytics, January-November 2019



Systems and devices

Source: Google Analytics, January-November 2019



Audience geo

Source: Google Analytics, January-November 2019



Instagram

Source: Instagram statistics, 24/11/2019



Cases (1/4): Visa
• The purpose of the campaign is to raise awareness of non-cash payment opportunities in travel.
• Promotion of services for premium customers (concierge, discounts on premium cards).
• June-October 2016.

What the client got:

• 5 posts on the blog.

• 4 publications on hello.ru online 
magazine.

• 9 posts on Instagram.



Cases (2/4): Mini
• Purpose: to draw attention to the release of the new generation of Mini Cooper Countryman.

• March 2017.

What the client got:

• Test drive on the blog.

• 3 posts on Instagram.



Cases (3/4): Le Mas Candille
• Promotion of a luxury hotel on the Côte 

d'Azur, France.
• May-June 2016.

What the client got:

• 3 posts on the blog (hotel, 
restaurant, destination in 
general).

• 15 posts on Instagram.

• Participating as a sponsor in 
offline events.



Cases (4/4): Elis Fashion Group 
• Promotion of the Russian manufacturer of 

women's clothing (200+ POS in Russia).
• November 2017.

What the client got:

• 1 post on the blog - 4 looks plus 
individual promocode receiving 
form.

• 5 posts on Instagram.

• The client considers the result to 
be the best among all the sites on 
which the campaign was 
performed.



Projects

…



Contacts
Dariya Sirotina

darsik.com

instagram.com/darsik

d.sirotina@gmail.com

http://darsik.com/
http://instagram.com/darsik
http://gmail.com

